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KundenrezensionenHilfreichste KundenrezensionenO von 0 Kunden fanden die folgende Rezension hilfreich. Soll das
Buch die vielen Neulinge abschrecken?V on Avid ReaderDas Buch ist gut aufgebaut und geschrieben, wenn auch nicht
ganz fehlerfrei. Was mir auffllt, ist derdurch eigentlich veraltete Inhalt. In letzter Zeit sehe ich fters solche
Schreibratgeber von etablierten, d.h. mit vorhandenen Verlagen arbeitenden Autoren, die es darauf abzusehen
scheinen, die aktuelle Welle von Selbstverlegern mittels KPD zu entmutigen ("do it properly” bedeutet hier, so wie
frher blich.) Auf die neuen Alternativen geht das Buch mit keinem Wort ein, wofr ich zwei Sterne abziehe.

KurzbeschreibungFrom the Author of the Internationally Bestselling Books - Red Herrings White Elephants, What
Caesar did for my Salad, Shaggy Dogs, Pop Goes the Weasel, They Laughed at Galileo:Over the years | have often
been asked, by unpublished writers, how they should go about finding a publisher. | am also often asked the question,
what should | write about. And, whilst that isirritating; the chief reason being, Thats your job, it is still agood
question. (The main thing awriter hasto do isto have theideain the first place.) The answer, of course, is something
that other people, your readers, will want to buy and then read and there are very simple waysto find out what that
might be. To start with awriter has to consider their reader and what interests them. Can you come up with a book
ideathat will appeal to an 80 year old lady, afifteen year old boy, a 25-year old girl and a middle aged man all at the
same time? Because that is what you need to do, find as wide an audience as possible. Books about |eft handed,
Norwegian badminton players will not enjoy big sales. A couple of yearsago | wasin asmall, artistic town in South
Africaand found myself at atable of half adozen would-be writers who were all asking me those same questions, and
more. And | had the answers because there are professional techniques and habits that a writer must adopt and over the
yearsit seems| have adopted them, possibly without realising it. Somebody then said, you should be teaching this. We
dont know any of this, no wonder | cant get areply from a publisher. And this made me stop to think for awhile. He
was right, they didnt know any of this, but it was actually all quite ssmple. He was just doing all the wrong things.
(Lesson number one Nobody isrealy interested in your own life story. Unless you are Nelson Mandela) So | began to
explain how to find an idea that atop publisher might be interested in commissioning. A subject they would see they
could sell to as many people as possible. The questions kept coming and | began to start thinking that maybe | should
offer a professional writers workshop and start sharing all this inside knowledge with as many people as possible. But
one thing prevented me. It was fear! | was afraid that no-one would turn up or be interested in what | had to say. The
same thing that most writers are afraid of.So | asked my long time friend and illustrator Ama Page, who is usually
quite blunt with her advice, What would you say if | set up awriters workshop and started sharing the tips, techniques
and habits | have picked up over the years, | expected her to say something along the lines of, dont you think thats a bit
self indulgent or presumptuous. Or perhaps, hark at you Mr Know-It-All, but instead she replied, What would | say?
Its about bloody time too iswhat | would say. That took me by surprise. Areyou sure, | said, would anybody really
turn up? They better do, she told me. After all, you know how it all works. And | suppose | do. After fifteen years of
working with Random House, Harper Collins and, for the larger part, Penguin Books | must have picked up something
along the way. So, | had been firmly encouraged to share my experiences as a professional writer with those who
would like to aso follow that particular path. Now, with five successful workshops behind me, | have also been
encouraged, by Kindle Direct Publishing, to share those experiences on a much wider scale by releasing what are
essentially the workshop notes that | giveto al my writers (as | like to call them) in the form of this ebook.| can only
now hope this encourages you to devel op the correct habits and to target the paying markets in a professional way. In
about two hours reading time you should certainly be better equipped to do so.KurzbeschreibungFrom the Author of
the Internationally Bestselling Books - Red Herrings White Elephants, What Caesar did for my Salad, Shaggy Dogs,
Pop Goes the Weasel, They Laughed at Galileo:Over the years | have often been asked, by unpublished writers, how
they should go about finding a publisher. | am also often asked the question, what should | write about. And, whilst
that isirritating; the chief reason being, Thats your job, it is still agood question. (The main thing awriter hasto dois
to have theideain thefirst place.) The answer, of course, is something that other people, your readers, will want to
buy and then read and there are very simple ways to find out what that might be. To start with awriter has to consider
their reader and what interests them. Can you come up with a book idea that will appeal to an 80 year old lady, a
fifteen year old boy, a 25-year old girl and a middle aged man al at the same time? Because that is what you need to
do, find as wide an audience as possible. Books about left handed, Norwegian badminton players will not enjoy big
sales. A couple of yearsago | wasin asmall, artistic town in South Africa and found myself at atable of half a dozen
would-be writers who were all asking me those same questions, and more. And | had the answers because there are
professional techniques and habits that a writer must adopt and over the years it seems | have adopted them, possibly
without realising it. Somebody then said, you should be teaching this. We dont know any of this, no wonder | cant get
areply from a publisher. And this made me stop to think for awhile. He wasright, they didnt know any of this, but it
was actually all quite smple. He was just doing all the wrong things. (Lesson number one Nobody is really interested
in your own life story. Unless you are Nelson Mandela) So | began to explain how to find an idea that atop publisher



might be interested in commissioning. A subject they would see they could sell to as many people as possible. The
guestions kept coming and | began to start thinking that maybe | should offer a professional writers workshop and start
sharing al thisinside knowledge with as many people as possible. But one thing prevented me. It was fear! | was
afraid that no-one would turn up or be interested in what | had to say. The same thing that most writers are afraid of .So
| asked my long time friend and illustrator Ama Page, who is usually quite blunt with her advice, What would you say
if | set up awriters workshop and started sharing the tips, techniques and habits | have picked up over the years, |
expected her to say something along the lines of, dont you think thats a bit self indulgent or presumptuous. Or perhaps,
hark at you Mr Know-It-All, but instead she replied, What would | say? Its about bloody time too iswhat | would say.
That took me by surprise. Are you sure, | said, would anybody really turn up? They better do, she told me. After all,
you know how it all works. And | suppose | do. After fifteen years of working with Random House, Harper Collins
and, for the larger part, Penguin Books | must have picked up something along the way. So, | had been firmly
encouraged to share my experiences as a professional writer with those who would like to also follow that particular
path. Now, with five successful workshops behind me, | have also been encouraged, by Kindle Direct Publishing, to
share those experiences on a much wider scale by releasing what are essentially the workshop notes that | give to all
my writers (as| like to call them) in the form of this ebook.l can only now hope this encourages you to develop the
correct habits and to target the paying marketsin a professional way. In about two hours reading time you should
certainly be better equipped to do so.



