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KundenrezensionenHilfrei chste KundenrezensionenO von 0 Kunden fanden die folgende Rezension hilfreich. Erste
Einfhrung in das ThemaVon Ralf DeckersDie vorliegende Publikation, von der RAND Corporation erstellt und
verffentlicht, bietet eine Einfhrung in das Thema Web- und E-Mail-Befragungen.Die Autoren haben grndlich und
systematisch Literatur zum Thema zusammengetragen und aufbereitet. Zudem berichten sie von eigenen Erfahrungen


http://f3db.com/pub/links.php?id=B0046LVDY6

mit Web-Befragungen sowie aus der Praxis zweier Institute, nmlich Harris Interactive und Knowledge Networks.Das
Buch ist klar strukturiert, gut zu lesen und hietet eine gute erste Einfhrung.Mehr aber auch nicht. Viele
Anwendungsvarianten von Online-Befragungen (z.B. Integration von Conjoints, Online-Tests von Werbemitteln)
werden nicht thematisiert. Die Berichte aus der Praxis fallen eher oberflchlich aus. Zuweilen entsteht der Eindruck, die
Autoren htten sich ber die Erstellung des Buches selber erst dem Themenfeld der Web-Befragungen genhert.

Kurzbeschreibunglnternet-based surveys, athough still in their infancy, are becomingincreasingly popular because
they are believed to be faster, better,cheaper, and easier to conduct than surveys using more-traditional telephoneor
mail methods. Based on evidence in the literature and real-life casestudies, this book examines the validity of those
claims. The authorsdiscuss the advantages and disadvantages of using e-mail and the Web toconduct research surveys,
and also offer practical suggestions for designing and implementing Internet surveys most effectively.Among other
findings, the authors determined that Internet surveys may bepreferable to mail or telephone surveys when alist of e-
mail addresses forthe target population is available, thus eliminating the need for mail orphone invitations to potential
respondents. Internet surveys also arewell-suited for larger survey efforts and for some target populations thatare
difficult to reach by traditional survey methods. Web surveys areconducted more quickly than mail or phone surveys
when respondents arecontacted initially by e-mail, asis often the case when a representativepanel of respondents has
been assembled in advance. And, although surveysincur virtually no coding or data-entry costs because the data are
capturedel ectronically, the labor costs for design and programming can be high.Kurzbeschreibungl nternet-based
surveys, athough still in their infancy, are becomingincreasingly popular because they are believed to be faster,
better,cheaper, and easier to conduct than surveys using more-traditional telephoneor mail methods. Based on
evidence in the literature and real-life casestudies, this book examines the validity of those claims. The authorsdiscuss
the advantages and disadvantages of using e-mail and the Web toconduct research surveys, and also offer practical
suggestions for designing and implementing Internet surveys most effectively.Among other findings, the authors
determined that Internet surveys may bepreferable to mail or telephone surveys when alist of e-mail addresses forthe
target population is available, thus eliminating the need for mail orphone invitations to potential respondents. Internet
surveys also arewell-suited for larger survey efforts and for some target popul ations thatare difficult to reach by
traditional survey methods. Web surveys areconducted more quickly than mail or phone surveys when respondents
arecontacted initially by e-mail, asis often the case when arepresentativepanel of respondents has been assembled in
advance. And, although surveysincur virtually no coding or data-entry costs because the data are

capturedel ectronically, the labor costs for design and programming can be high.Synopsis I nternet-based surveys,
although still in their infancy, are becoming increasingly popular because they are believed to be faster, better,
cheaper, and easier to conduct than surveys using more-traditional telephone or mail methods. Based on evidence in
the literature and real-life case studies, this book examines the validity of those claims. The authors discuss the
advantages and disadvantages of using e-mail and the Web to conduct research surveys, and also offer practical
suggestions for designing and implementing Internet surveys most effectively.



